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SCOPE ANd mETHOdOlOgy

The European tobacco sector: an analysis of the socio-economic footprint is a comprehensive 

and fact-based study of the tobacco sector in Europe.

The study focuses on analysing the socio-economic footprint of raw, processed 

and manufactured tobacco in the economy of the European Union – 27 Member 

States.

The year chosen as the baseline for the analysis is 2010. When data was not available 

for this year, 2009 was referred to, and, in some exceptional cases, data from previous 

years was also collected.

The main sources of information are the statistical databases on the tobacco sector 

edited by Eurostat, the statistical office of the European Union, and the national 

statistics offices of the EFTA countries included in the analysis. Wherever possible, 

Eurostat data was compared with data obtained from important national business 

associations (farmers, companies, unions, trade) or other international public 

bodies and, in this way, validated. As a result, it was possible not only to check the 

information officially available on the tobacco sector but also to improve readers’ 

confidence in the results derived from its analysis.

The collection of data from the national business associations1 was undertaken 

between November 2011 and February 2012.

The data collected by Nomisma through the national business associations details 

the quantity and value of important economic parameters, such as raw tobacco 

production, the number of tobacco firms (processing and manufacturing industry) 

and the European retail Point of sale (POS) trade network for tobacco products. This 

data will make it easier to profile the whole tobacco sector in the future for anyone 

intending to adopt scientific methodology to analyse the sector.

The aim of the study is to provide better knowledge and an updated picture of the 

economic and social aspects related to the European tobacco sector.

1 The list of the associations is set out in the Annexes (Contact information and Trade associations 
list)





THE EUROPEAN 
TOBACCO SECTOR
an analysis of the socio-economic footprint2

2 To simplify reading of the charts, the names of each country (in the EU and EFTA) are referred to 
by their corresponding abbreviation. The list containing the abbreviations for each of the countries is 
found in the Glossary (Annexes). In the tables, the name of each country is always given in full.





 9

SUmmARy  
Of THE SOCiO-ECONOmiC fOOTPRiNT  
Of THE EUROPEAN TOBACCO SECTOR 

The tobacco production process consists of a number of steps. It starts with crop 

cultivation and harvesting and continues with the first or primary processing 

of the raw material. There is then a secondary processing step (tobacco product 

manufacturing), which ends with the distribution of the finished tobacco product. 

Table 1 summarises the monetary value and the quantity of the most important 

socio-economic variables regarding the tobacco sector in the EU.

Table 1. The Tobacco secTor: summary of The mosT imporTanT socio-economic variables in 
The eu (2010)
level in The Tobacco 
secTor

socio-economic 
variables

measuremenT 
uniT

value QuanTiTy

Tobacco GroWinG  
(raW Tobacco)

Crop production (Tobacco Advisory Board) tons  294,000

farms number  86,731

Raw tobacco million € 560  

labour force (full time, seasonal workers and family 
workers in farms) number  396,450

firsT processinG

Output million € 709  

factories/first processing plants number  57

Workforce (full time and seasonal) number  9,976

Value added (at factor costs) million € 149  

Value generated on other sectors (*) million € 47  

Export Extra-EU 27 (unmanufactured tobacco) tons  108,914

manufacTure
 

Production sold (excluding tobacco duty) million € 13,218  

Enterprises number  251

Employed number  50,338

Value added at factor costs (§) million € 8,013  

Export (Extra EU-27) of tobacco products tons  55,373

Value added of suppliers of the tobacco industry million € 3,000-
3,500  

Trademarks (EU registered) number  8,813

Total purchases of goods and services million € 13,285

DisTribuTive TraDe 
(Wholesale TraDe of 
Tobacco proDucTs) (°)

Wholesalers number  3,910

Employed number  45,900

Value added at factor costs (§) million € 4,315  

DisTribuTive TraDe 
(reTail TraDe of 
Tobacco proDucTs)

Point of sales (direct survey) number  955,358

direct employment in specialised stores (6 countries) number  243,899

Value added (at factor costs) (§) million € 4,294  

Vending machines number  671,850

GovernmenTs fiscal 
revenues

government total revenues on tobacco products (excise 
taxes) million € 77,756  

government total revenues on tobacco products (VAT) million € 21,005

import duties on unmanufactured tobacco million € 100.4  

import duties on tobacco products million € 44.3  

reTail value Production, industry, trade value added and government 
revenues million € 121,440  

(*) in italy, Hungary and Poland. (°) unmanufactured tobacco excluded; (§) Eurostat 2009.
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1. TOBACCO gROWiNg ANd fiRST 
PROCESSiNg

The tobacco plant adapts easily to different climates and, as a consequence, it is 

now cultivated in 128 countries worldwide3. At present, tobacco is cultivated and 

harvested in 11 Member States of the EU. In 2010, about 250,000 tons of raw tobacco 

was harvested in the EU, or 3.5-4% of total world production4. Italy (IT), with 89,000 

tons, was the major producer, followed by Bulgaria (BG), with 41,056 tons, and 

Spain (ES), with 38,400 tons. Four main Variety groups (Vg) are produced: Virginia 

(Flue cured – Vg I), Burley (Light air cured – Vg II), Dark varieties (Dark air cured 

and Fire cured – Vg III and Vg IV) and Oriental varieties: Basmas (Vg VI), Katerini 

(Vg VII) and Kaba Koulac (Vg VIII) (Table 2).

Table 2.The varieTy Groups of raW Tobacco culTivaTeD in The eu, by member sTaTe (2010)
counTry varieTy Groups 

italy i, ii, iii and iV flue cured, light air cured, dark air cured and fire cured

Spain i, ii and iii flue cured, light air cured, dark air cured

Bulgaria i, ii, Vi and Viii flue cured, light air cured, Basmas and Kaba Koulac

greece i, Vi and Vii flue cured, light air cured, Basmas and Katerini

Poland i, ii, iii and iV flue cured, light air cured, dark air cured and fire cured

france i, ii and iii flue cured, light air cured, dark air cured

germany i and iii flue cured and dark air cured

Hungary i and ii flue cured and light air cured

Portugal i and ii flue cured and light air cured

Romania i and ii flue cured and light air cured

Belgium ii and iii light air cured and dark air cured

Source: EU Commission (member State data)

It is important to realise that there are different tobacco Variety groups. The socio-

economic importance of the areas concerned differs considerably according to the 

types of varieties grown. For example, Burley, Dark and Oriental varieties require 

much more labour than Virginia. Furthermore, Variety groups such as Oriental, 

Burley and Dark-Fire tobaccos are cultivated primarily by small growers, often on 

small holdings of less than a hectare with the help of family members who work in 

the farm.

The market value of the raw tobacco may fluctuate from year to year because each 

Variety group has a different kind of production cost structure, market demand 

and supply. As a result, prices can differ sharply from year to year according to the 

Variety group.

3 Source: Faostat, crop 2010
4 Source: Fetratab (European Federation of Tobacco Processors). Tobacco Advisory Board states 
294,000 tons.
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The value expressed at an average market price, which reflects the total amount 

of raw tobacco harvested in the EU, amounts to € 560 million. Italy accounts for € 

196.3 million (35.1%), Spain for € 86 million (15.4%) and Bulgaria for € 76.8 million 

(13.7%). Chart 1 shows the breakdown of this value by Member State.

charT 1. raW Tobacco: crop value in The eu, breakDoWn by member sTaTe 
(2010, million € anD % of The ToTal)

IT 196.3 - 35.1% 
ES 86 - 15.4% 

BG 76.8 - 13.7% 

EL 70 - 12.5% 

PL 55.8 - 10.0% 
FR 48.8 - 8.7% 

DE 15.6 - 2.8% 
HU 6.3 - 1.1% 
PT 2.1 - 0.4% 
RO 1.5 - 0.3% 
BE 0.3 - 0.1% 

Source: EU Commission (member State data), Copa-Cogeca and fetratab estimates

In all countries where tobacco is cultivated, it is a major source of income, especially 

for small farmers and their families. In the EU, there are more than 86,700 farmers 

who cultivate raw tobacco, and the total harvested area accounts for more than 

111,000 hectares5. The EU today ranks in 7th place in the world in terms of total 

tobacco harvested area, preceded by China, Brazil, India, Indonesia, Malawi and 

the USA. 

European tobacco farms vary considerably in size, location, yields, financial condition 

and management characteristics, primarily due to the variety of tobacco grown, 

which differs significantly in terms of yield (averages going from 0.7 up to 7.0 tons/

hectare) and agricultural practices required (e.g. some varieties cannot be harvested 

mechanically). At present, in the EU the average area of tobacco cultivation is 1.6 

hectares per farm6.

Although it is possible to identify the number of farmers and the corresponding 

harvested area, it is not easy to calculate the total number of agricultural workers 

employed growing tobacco. The key reason is that the amount of manual labour 

required depends largely on the level of mechanisation needed to harvest a specific 

tobacco variety.

However, it has been possible to make an estimate of the people involved annually 

in the growing process: slightly less than 400,000. Bulgaria (BG) is the country with 

the largest labour force involved in tobacco cultivating, harvesting and curing, with 

110,000 workers. In second place is Poland (PL), with 75,1007, followed by Italy (IT), 

with 59,300 (Chart 2).

5 EU Commission (Member State data), Copa-Cogeca and Fetratab estimates.
6 UNITAB (The European Association of Tobacco Growers)
7 Polish Ministry of agriculture states 60,000 workers.
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1 .  TOBACCO gROWiNg ANd fiRST PROCESSiNg

charT 2. ToTal labour force involveD in The GroWinG anD harvesTinG of raW Tobacco in 
The eu, by member sTaTe (2010, uniT)
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Source: fetratab estimates.

The labour force figures refer not only to full time and seasonal workers but also to 

the farmers themselves and the members of their families on the farms. Tobacco 

growing and harvesting is a labour intensive activity which employs large numbers 

of people8 in all the most important EU producing countries.

However, the market value of tobacco production is an incomplete indicator of the 

real importance of this crop. For a complete assessment of the economic impact of 

tobacco growing, it is necessary to go beyond the agricultural level and look at the 

cumulative effect generated in other economic activities related to the production 

of raw tobacco.

Due to the different Variety groups, but also to the local conditions (type of soil, 

rainfall, irrigation, climate) in the various tobacco growing areas, tobacco leaves vary 

in size, thickness, colour and flavour. From such a heterogeneous and, by nature, 

unstable raw material that is delivered by the growers, it is necessary to ensure 

a semi-processed, classified, stable homogenous product that meets the highly 

diversified quality needs of the tobacco manufacturing industry. This is the task 

performed by the tobacco first (also known as primary) processing industry.

The first processing of raw tobacco is strictly connected to the growing and curing9 

of tobacco leaves and creates further value for the economic system in many EU 

Member States. The cultivated raw tobacco (after being cured) is supplied by 

individual farmers to the manufacturers’ first processing plants, where a number of 

industrial activities are carried out on the tobacco leaves: sorting, re-humidifying, 

threshing, re-drying, stabilising, fumigating and packaging, before delivery to 

manufacturing plants.

The number of industrial factories that process raw tobacco in the EU is 57. Tobacco 

first processing factories are highly concentrated in several geographical areas, 

predominantly located in three countries: Italy (35%), Bulgaria (18%) and Poland 

8 The labour force required to cultivate one hectare of raw tobacco is 15 times higher than that needed 
to cultivate one hectare of maize, wheat or oil seed.
9 Curing allows for the slow oxidation and degradation of carotenoids in tobacco leaves.
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(9%)10. The other factories are evenly spread among the other nine EU countries.

It is estimated that there are nearly 10,000 workers involved in the raw tobacco 

first processing industrial process throughout the EU. Most of these are located in 

Bulgaria (BG), with 4,000 workers, Greece (EL), with 2,500 workers and Italy (IT), 

with 1,750 workers. The estimated value of production during the first processing 

industry phase as a whole is around € 709 million, at market prices (at processor 

plant gate, excluding transportation to manufacturing plants).

Table 3 summarises the data for the eleven countries where first processing factories 

are located.

Table 3. The Tobacco firsT processinG inDusTry: social anD economic values, breakDoWn by 
member sTaTe (2010)
counTry farmers (number) firsT processinG 

planTs (uniTs)
ToTal Workers 

(number) (*)
value of proDucTion 

(million€) (**)

Belgium 74 0.1% 4 7.0% n/a - n/a -

Bulgaria 48,727 56% 10 17.5% 4,000 40.1% 118.5 16.7%

germany 189 0.2% 2 3.5% 100 1.0% n/a -

greece 13,526 15.6% 4 7.0% 2,500 25.1% 95.0 13.4%

france 2,076 2.4% 1 1.8% 151 1.5% 44.5 (°) 7.9%

Hungary 1,101 1.3% 2 3.5% 345 3.5% 11.4 1.6%

italy 5,792 6.7% 20 35.1% 1,750 17.5% 252.0 35.6%

Poland 12,230 14.1% 5 8.8% 700 7.0% 70.6 10.0%

Portugal 37 0.04% 1 1.8% n/a - n/a -

Romania 706 0.8% 5 8.8% n/a - n/a -

Spain 2,273 2.6% 3 5.3% 430 4.3% 105.5 14.9%

Total 86,731 100.0% 57 100.0% 9,976 100.0% 708.9 100.0%

(°) fetratab estimates that nearly 3,500 tons of 2010 french crop was exported to other EU Countries (iT, dE) as green leaves.
(*) Workers: absolute number of workers involved in tobacco processing activities, both long term and seasonal workers.
(**) Value that does not include the cost of transport of the processed tobacco to the manufacturing plants (value ex-factory).
n/a = not available and/or confidential                
Source: fetratab estimates

Regarding Value added (Va), it is estimated to be about € 149.2 million. Value 

added refers to the contribution of the factors of production, i.e. land, labour 

and capital goods11. It raises the economic value of a product and corresponds to 

the income received by the owners of these factors. It can be considered a good 

measure of the output and the correlated efficiency of every type of industry. Chart 

3 summarises the data for seven of eleven countries where first processing factories 

are located.

The first processing of tobacco is an industrial activity that has considerable economic 

impact on other industries such as: transport (growers deliver the cured tobacco 

leaves to the factory); electricity, water and other energy sources necessary for the 

industrial process; packaging (the tobacco leaves are stocked in cartons during the 

transport from the farms to the first processing facilities, and then put in boxes, after 

processing, to be sent to the manufacturers); equipment and spare parts.

10 Eurostat listed 100 first processing plants in the EU in 2009. Fetratab applied stricter criteria to this 
list.
11 Va at current prices is an economic value which derives from the calculation of the difference 
between the value of final production and the value of the raw tobacco purchased by the first processing 
industry. It can also be considered a good estimate of the Va at factor costs because raw tobacco is the 
main cost item in the first processing process.
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1 .  TOBACCO gROWiNg ANd fiRST PROCESSiNg

charT 3. breakDoWn of The value of proDucTion anD value aDDeD of The firsT processinG 
inDusTry, by member sTaTe (2010, million €)
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Notes to the Chart 3: 
The Value of Production does not include the cost of transport of the processed tobacco to the manufacturing plants.
it is estimated that nearly 3,500 tons of the 2010 french crop (20%) were exported to other EU countries (iT, dE) as green leaves.
As for the value added, it is estimated that in greece there is still considerable activity in terms of stock commercialising, but more so in the 
processing of imported tobacco (from Turkey and Bulgaria) as seen in the analysis of greek processed tobacco exports which are actually still much 
higher than the quantities delivered.
Source: fetratab estimates

Even though it is difficult to give an overall picture of the total value added directly 

or indirectly12 by all these activities in the EU, it can be estimated that the total 

turnover generated in some Member States (Italy, Hungary and Poland) is € 46.7 

million at current prices13 (Table 4).

Table 4. impacT of The firsT processinG of Tobacco on oTher secTors of The economy: an 
empirical evaluaTion in Three eu counTries (2010, million €)
inDusTry cosTs/counTry iTaly hunGary polanD

Agronomic Service / Transport of raw materials to the factory 8.02 0.38 1.88

Packaging of tobacco leaves (cured) 3.56 0.25 0.47

Energy costs 3.12 0.32 0.94

industrial plants and equipment maintenance (periodical services) 2.23 0.00 0.00

Other industrial services (insurance, storage, waste disposal, spraying) 7.13 0.19 0.78

Transport of the finished product to manufacturing industry 10.69 0.38 2.81

Professional services (legal, accounting, iT, travel, insurance) 3.56 0.00 0.00

Total 38.3 1.5 6.9

Source: Nomisma from direct survey

This empirical data derives from the specific knowledge of the first processing 

activity in the above-mentioned countries and cannot be extended sic et simpliciter 

to the entire EU tobacco first processing industry.

The economic impact of the first processing of tobacco on other sectors in the 

8 member countries with production facilities (Belgium, Bulgaria, Germany, 

Greece, France, Portugal, Romania and Spain) has not been calculated, because 

no information was available on the type of tobacco and on the characteristics of 

12 Agronomy services, industrial equipment maintenance, insurance, storage, and transport of the 
processed product to the manufacturers and legal accounting.
13 The calculation of the total impact value on the economic system was done by expanding the cost 
items of the business generated by the tobacco processing activity. In this case, the reference measure 
is the raw material (1 kg of green tobacco) processed. The estimate of the added value generated is 
based on an average of the business costs incurred for the processing of various groups of tobacco 
varieties.
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the plants. Consequently, the value of the final economic impact of the activity of 

the tobacco processing industry on other industrial branches in the EU (the above 

mentioned € 46.7 million) must certainly be considered an underestimate.

In 2010, the total export of unmanufactured tobacco stood at approximately 108,900 

tons (Table 5). Nonetheless, a large share of the EU’s total exports of raw tobacco 

to other countries contains tobacco imported into the EU and then re-exported 

abroad. For this reason, the export data cannot be compared with the EU figures for 

production of raw tobacco in 2010.

Table 5. eu (27 member sTaTes) exporTs of unmanufacTureD Tobacco, breakDoWn by 
exporTinG counTry (°) (2010 , Tonnes) 
counTry unsTemmeD or unsTrippeD 

Tobacco
parTly or Wholly sTemmeD or 
sTrippeD Tobacco, oTherWise 

unmanufacTureD

ToTal

Total eu (27 member states) 48,043 100% 60,871 100% 108,914

of which:

Belgium 7,348 15.3% 16,254 26.7% 23,602

italy 7,726 16.1% 14,720 24.2% 22,446

greece 13,988 29.1% 6,293 10.3% 20,281

Bulgaria 10,656 22.2% 1,702 2.8% 12,358

germany 5,751 12.0% 5,683 9.3% 11,434

france 733 1.5% 5,795 9.5% 6,528

Portugal (°) 335 0.7% 3,839 6.3% 4,174

Spain 153 0.3% 3,770 6.2% 3,923

Poland 923 1.9% 2,179 3.6% 3,102

The Netherlands 315 0.7% 608 1.0% 923

Hungary 62 0.1% 0 0.0% 62

United Kingdom 32 0.1% 19 0.0% 51

Romania 19 0.0% 0 0.0% 19

Sweden 1 0.0% 9 0.0% 10

(°) The production of raw tobacco in the EU is almost entirely processed in plants located in the member States. These statistics attribute exports to 
the country from which the raw tobacco is physically sent. for this reason, the ranking is headed by countries (Belgium, germany) that produce very 
small quantities of tobacco.  
Source: Eurostat (member State data) - Advisory Committee for Tobacco (°) Source: Tabaqueira S.A., 2010

Among the semi-processed products that can be officially classified as cigarette 

components there is also “reconstituted tobacco”14, i.e. an amalgam of various 

tobacco plant cuttings and tobacco leaf waste, directly collected from the processing 

of tobacco leaves. With such tobacco waste products and water, it is possible to 

make a pulp, shaped in the form of a sheet of paper. The reconstituted tobacco is 

made mainly in France by LTR (Le Tabac Reconstitué) S.A.

LTR is estimated to hold 60% (2008) of the world market for reconstituted tobaccos. 

Reconstituted tobaccos are almost entirely exported, mainly to the East Asian and 

European markets15.

14 “Homogenized” or “reconstituted tobacco” is classified by the EU Statistical Classification of 
Economic Activities (Rev. 2, 2008) as a manufactured tobacco product.
15 Florence Lambert “LTR industries fabrique du tabac comme du papier” Maville.com (2009).
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2. mANUfACTURiNg Of TOBACCO 
PROdUCTS16

 

 

2 .1 .  Tobacco proDucT 17 manufacTurinG

The tobacco industry encompasses the manufacture of all tobacco products, namely, 

cigarettes, fine cut tobacco (used for hand-rolling of cigarettes), cigars, pipe tobacco, 

chewing tobacco, snuff and Swedish Snus. Most tobacco products consumed 

in the world are manufactured cigarettes. In 2010, over 6,200 billion cigarettes 

were produced globally18. The supply of cigarettes is asymmetric: China alone 

manufactured about 2,400 billion pieces, i.e. 38% of the total. China is the world’s 

major cigarettes manufacturer, making more than all the other countries combined. 

The European Union (27 Member States) accounted for a total production of 690 

billion cigarettes in 2010 (Chart 4).

charT 4. The proDucTion of ciGareTTes in The WorlD (2010, % of ToTal pieces)

38.0%

11.0%

6.3%

5.2%
39.5%

0% 5% 10% 15% 20% 25% 30% 35% 40%

Rest of the world

USA

Russia

European Union (27 members)

China

Source: Nomisma on Universal leaf tobacco and Eurostat (Prod Com)

Table 6 summarises the share of the tobacco products manufacturing industry by 

Member State, for Member States where individual data was available. The total 

amount of tobacco production sold ex factory (i.e. ex warehouse) in 2010 was € 

13,218 million: € 10,774 million derived from cigarettes); € 1,113 million from 

cigars and cigarillos; € 1,331 million from other smoking tobaccos. Other interesting 

aspects of the socio-economic role played by the tobacco manufacturing industry 

can be seen in other indicators; especially employment levels. 

16 Any item obtained by growing or preliminary processing of raw tobacco is excluded.
17 Cigarettes, cigarette tobacco, cigars, pipe tobacco, chewing tobacco and snuff.
18 Universal leaf tobacco, 2011.
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Table 6. The value of Tobacco proDucTs ex facTory in The eu-27 member sTaTes (2010)
 value (million €)

ciGars, cherooTs anD 
ciGarillos

ciGareTTes
 

smokinG Tobacco
 

million € % million € % million € %

eu-27 members 1,112.7 100.0% 10,773.7 100.0% 1,331.7 100.0%

of which:  

Bulgaria 0.0 0.0% 163.8 1.5% 1.4 0.1%

denmark 44.7 4.0% 305.3 2.8% 90.9 6.8%

germany 261.5 23.5% 2.002.9 18.6% 264.2 19.8%

greece 0.0 0.0% 391.9 3.6% 0.7 0.0%

italy (°) 74.0 6.6% 367.1 3.4% 0.0 0.0%

Portugal 0.7 0.1% 370.1 3.4% 0.0 0.0%

Other EU 731.8 65.8% 7,172.7 66.6% 974.5 73.2%
 
 

QuanTiTy (million of pieces) kG

ciGars, cherooTs anD 
ciGarillos

ciGareTTes
 

smokinG Tobacco
 

million  
of pieces

% million of 
pieces

% kG %

eu-27 members 10,484 100.0% 690,647 100.0% 122,860,175 100.0%

of which:  

Bulgaria 0 0.0% 18,220 2.6% 199 0.0%

denmark 260 2.5% 11,407 1.7% 4,163 0.0%

germany 2,750 26.2% 217,593 31.5% 36,702 0.0%

greece 0 0.0% 28,163 4.1% 52 0.0%

italy (°) 726 6.9% 12,890 1.9% 0 0.0%

Portugal 5 0.0% 24,154 3.5% 0 0.0%

Other EU 6,744 64.3% 378,220 54.8% 122,819,059 100.0%
Note to the Table 6: Statistical data for italy (°) comes from the italian ministry of finance (AAmS).
Source: Eurostat (Prod Com)

2.2.  The Tobacco inDusTry:  The socio-economic fooTprinT

In 2009, the number of enterprises across the EU manufacturing tobacco products 

as their main activity was 25119. In relation to this figure, jobs, expressed in terms of 

total number of paid workers, can be estimated at more than 50,000 (Chart 5).

Germany (DE) was the Member State with the highest number of persons 

employed, with 10,255 workers. Second was Poland (PL), with 6,548, and third 

was Bulgaria (BG), with 4,324.

The prospects for further growth in employment levels in the tobacco products 

manufacturing industry remain flat if based on cigarette manufacturing for EU 

markets, as production is highly efficient and consolidated. Today, fewer workers 

are employed than in the past. At the same time, prospects in employment are 

also partially dependent on the evolution of regulation (taxation and regulatory 

initiatives) as excessive regulatory initiatives tend to stimulate the illegal trade, 

which is already a significant problem in the EU tobacco market, which in turn may 

also affect employment levels in the legitimate tobacco sector. Further opportunities 

for the sustainable creation of new jobs may derive from increased EU exports 

of cigarettes, the development of reduced risk products, including Research and 

Development (R&D) activities, harm reduction (financing research to develop safer 

products), and supply chain optimisation.

19 Source: Eurostat – Structural Business Statistics (SBS).
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charT 5. Tobacco proDucTs manufacTurinG: The employmenT level in The eu (2009, uniT) 
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Note to Chart 5: data not available for finland (fi), lithuania (lT) and luxembourg (lU).
Source: Eurostat (SBS), ilO, OECd (STAN database)

Table 7 reflects the updated structure (2009) of the EU tobacco industry, reviewed 

through three socio-economic indicators: enterprises, local units20 and total employed.

Table 7. employmenT in The Tobacco inDusTry: breakDoWn by counTry in The eu -27 member 
sTaTes (2009, Jobs)
counTry number of enTerprises local uniTs employeD  

eu-27 members 251 362 50,338  

of which:

germany 22 29 10,255

Poland 22 30 6,548

Bulgaria 25 25 4,324

United Kingdom 12 19 3,737

The Netherlands 19 26 3,672

Spain 43 49 3,399 (**)

greece 4 8 2,553

Belgium 26 26 2,100

italy 3 6 2,100

france 6 46 1,952 (*)

Portugal 4 6 1,700 (**)

Romania 15 18 1,665

Sweden 15 23 1,561

denmark 11 n.a. 1,254

Czech Republic 7 22 1,237 (*)

Hungary 4 6 1,007

Austria 1 4 974

latvia 2 11 258

Estonia (°) 1 4 42

lithuania 1 1 n.a.

luxembourg 1 2 n.a.

finland 1 1 n.a.  

legend: (n.a.) = not available. (**) year 2008. (*) year 2007. (°) Source: Philip morris international (Pmi)
Notes to the Table 7:
a) No enterprises in malta and Slovenia.
b) data for Cyprus, ireland and Slovakia are classified as confidential by Eurostat.
c) in 2010 British American Tobacco (BAT) closed a plant in denmark (dK). Approximately 400 jobs were lost. 
Source: Eurostat (SBS), ilO (international labour Organisation) and OECd (Office of Economic Cooperation and development)

20 The local unit is an enterprise or part thereof (e.g. a factory, warehouse, an office or depot) situated 
in a geographically identified place. Economic activity is carried out at or from this place where one or 
more persons work (even if only part-time) for one and the same enterprise.
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An analysis of the socio-economic variables can also include cigar manufacturing. 

Cigar manufacturing is a small-scale industry, consisting, predominantly, of 

family owned businesses (small-medium enterprises) based on a labour intensive 

process. The total number of people employed within the EU in the cigar industry 

is estimated at approximately 4,938 working in 24 plants. Also taking into account 

administrative and commercial jobs, the total is more than 6,600 workers in nearly 

50 companies21. Table 8 summarises the profile of the cigar branch of the tobacco 

industry.

Table 8. The labour force in The ciGar inDusTry: breakDoWn by counTry (2010, Workers)
counTry ciGar planTs employmenT 

eu - member states 24 100.0% 4,938 100.0%

of which:

Belgium 6 25.0% 1,454 29.4%

germany 6 25.0% 952 19.3%

The Netherlands 4 16.7% 674 13.6%

Spain 3 12.5% 777 15.7%

italy 2 8.3% 414 8.4%

denmark (°) 1 4.2% 210 4.3%

United Kingdom 1 4.2% 131 2.7%

ireland 1 4.2% 40 0.8%

france (^) – – 231 4.7%

Other EU countries (^) – – 55 1.1%

Source: ECmA. legend: (^) data on employment refer to sale/business agents. (°) Source: Philip morris international (Pmi)

In the tobacco products manufacturing industry, value added at factor costs refers to 

the contribution of the factors of production, (i.e. land, labour and capital goods), to 

the raising of the value of tobacco products. It corresponds to the sum of the income 

received by the owners of these factors and the gross operating surplus of the firm. 

This indicator can be considered a good measure of the economic output and the 

correlated efficiency of the industry.

The value added at factor costs of the EU tobacco products manufacturing industry 

is estimated to be € 8,013 million excluding excise duties (Eurostat, 2009), making 

a significant contribution to the total added value generated in the tobacco sector. 

Data is available for just a few countries so the breakdown of values concerns 

several, but not all EU countries. Chart 6 shows the breakdown of value added by 

EU Member State, with an aggregate share (other EU).

The share of the EU countries whose value added data is available represents 62.7% 

of the total. Value added for manufactured tobacco products is concentrated in two 

countries, which together represent more than one third (36.3%) of the overall value 

added of the EU: The Netherlands (NL) with € 1,658 million and a 20.7% share and 

Germany (DE) with € 1,254 million and a share of 15.6%. Both of these countries are 

key tobacco product manufacturing Member States.

Cigarettes, cigars and other tobacco products are sold under trademarks, which 

both for large corporations and small companies represent immensely important 

value items. As in many other industrial sectors, the tobacco product manufacturing 

21 Source ECMA – European Cigars Manufacturers’ Association (2011) 



 21

2.  mANUfACTURiNg Of TOBACCO PROdUCTS

industry registers its valuable brand trademarks to protect its brand equity in a 

competitive market place. A trademark can be a word or an image, the shape of a 

design and so on. Since 1997, in the EU, there has been a Community Trade Mark 

(CTM), covering all the Member States of the European Union and administered by 

an EU agency, the OHIM22.

charT 6. Tobacco proDucT manufacTurinG: breakDoWn of The value aDDeD by member sTaTe 
(2009, million € anD % of The ToTal) 

NL 1,658 - 20.7%   

DE 1,254 - 15.6%   

FR 596 - 7.4%   

ES 467 - 5.8%   

PL 353 - 4.4%   

EL 310 - 3.9%   

IT 274 - 3.4%   

BG 64 - 0.8%   
HU 54 - 0.7%   

Other EU (27)
2,986 - 37.3%   

Source: Eurostat (SBS)

As in many other industrial sectors, firms manufacturing tobacco products use 

registered trademarks to protect their valuable brand equities in a competitive 

environment. In 2010, in the EU there were 8,813 tobacco trademarks23 registered. 

Chart 7 summarises the trademark breakdown, by type.

charT 7. reGisTereD TraDemarks for Tobacco proDucTs anD arTicles, breakDoWn by Type 
(2011, % of The ToTal) 

Figurative 51.1%

Word 47.5%

Others 1.4%

3D 0.2%

Colour 1.2%

Source: CTm-ONliNE, trademark consultation service 

Figurative trademarks had a share of 51.1% (4,181 units) and word trademarks, 

with 47.5% (4,503 units) are important in second place in the ranking of registered 

22 OHIM – Office for Harmonisation in the Internal Market (trademarks and designs)
23 Class 34 (tobacco; smokers’ articles; matches) of the Nice Agreement, an international classification 
scheme for goods and services.
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trademarks. All other marks (3D, colour) accounted, in all, for only 1.4% of the 

total24.

It is also common for an innovation in product packaging or design to be associated 

with a registered brand name. As for the distribution of industrial design applications25, 

in 2010, tobacco and smokers’ supplies accounted for 366 applications26.

The sales of tobacco products, from an economic point of view, allowed the tobacco 

industry to generate a total turnover of € 44,927 million in 2009 (Table 9).

Table 9. Tobacco manufacTurinG inDusTry: The mosT imporTanT economic inDicaTors in 
The eu -27 member sTaTes (2009, million €)
counTry Turnover value aDDeD aT 

facTor cosT
WaGes anD salaries ToTal purchases of 

GooDs anD services

eu-27 members 44,927 8,013 1,842 13,285

of which:

Belgium : : : :

Bulgaria 840 64 33 274

germany 16,962 1,254 573 5,554

greece 553 310 74 350

Hungary 629 54 19 128

france 1,426 596 157 709

italy 660 274 47 385

The Netherlands 4,387 1,658 152 1,130

Poland 3,595 353 98 1,090

Romania 564 n.a. n.a. n.a.

Spain 916 467 146 469

United Kingdom 11,373 n.a 202 1,147

Other EU 19,346 2,986 697 4,327

legend: (:) =confidential; (n.a.) = not available 
Source: Eurostat (SBS).

It has been seen that many economic variables are involved in the first processing 

industry (see Table 5). Moreover, the role of tobacco product manufacturing 

companies is important for other industrial sectors. The total purchases of goods 

and services27 (referring to goods and services that a corporation/limited company 

buys from other industrial sectors) accounted for € 13,285 million in 2009.

Purchases of goods and services include the value of all goods and services bought 

during a certain period for consumption in the production process. The goods and 

services concerned can be put completely into the production process or temporally 

stocked. Total purchases also include materials that enter directly (direct materials) 

into the goods produced (raw materials, intermediary products, components) as 

well as energy products.

As non-industrial services28 are included in total purchases of goods and services, 

24 OHIM – Office for Harmonisation in the Internal Market (trademarks and designs)
25 An industrial design consists of the creation of a shape, configuration or composition of pattern or 
colour, or combination of pattern and colour in three dimensional form containing aesthetic value.
26 Source: World Intellectual Property Indicators (WIPO), Annual Report (2011).
27 Purchases of goods and services include the value of all goods and services bought during a certain 
period for consumption in the production process from external suppliers/vendors. Capital goods are 
excluded. (Eurostat Sbs)
28 Legal and accountancy fees, patents and license fees, insurance premiums, rent, bank charges 
(excluding interest payments) and all other business services provided by other non-industrial firms.
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this indicator is too imprecise to allow for evaluation of the specific impact of tobacco 

product manufacturing on the industrial sectors that take part in the processing 

process as suppliers/vendors of intermediate materials and components.

The tobacco manufacturing industry plays a strategic role in manufacturing by a 

broad range of companies in other industrial sectors. Examples of industrial sectors 

working directly with the tobacco industry include the following:

• board and paper materials, (fine papers and shipping cases);

• ingredients;

• flexibles (inner liners, tear tape and wrapping films);

• other products related to the tobacco industry (filters).

The list of the product groups directly involved as suppliers/vendors in the tobacco 

industry demonstrates the extent to which the tobacco industry is an economic driver 

for the supply of other industrial sectors. As a result, when the market demand for 

tobacco products rises or falls there can be an important socio-economic impact on 

all those industrial branches closely related to the tobacco manufacturing industry. 

A detailed analysis and estimate of indirect employment from these supplying 

industries falls outside the scope of this study. 

Hence, Chart 8 forecasts the potential theoretical impact of the total value generated 

for some of the most important industrial sectors directly involved in the production 

of cigarettes as vendors/suppliers to/of the tobacco industry29. The total amount of 

money spent by the tobacco product manufacturing industry (only cigarettes) on 

other sectors can be estimated into one average range of € 3,000-3,500 million.

charT 8. The impacT of The manufacTure of Tobacco proDucTs on some venDors/
suppliers of DirecT maTerials To The Tobacco inDusTry (2011, million €)
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Finally, it must be borne in mind that the existence of a strong industrial system 

enables the European Union to occupy an important position in international 

trade. The structure of the tobacco industry described above (251 companies and 

more than 50,000 workers employed) allows the EU to rank high in international 

trade as an export area for tobacco products.

29 The simulation was done starting from the total direct costs incurred by Philip Morris International 
in the manufacture of cigarettes throughout the world. The total values set out in Chart 8 reflect the 
assumption that these costs are also paid by all other European cigarette manufacturing corporations.
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The EU is, on the one hand, an important area for the import of raw tobacco used 

by the tobacco industry as a raw material, and, on the other hand, a net exporter 

of cigarettes and other finished tobacco products. This fact indirectly proves the 

quality and the competitiveness of the European tobacco supply chain.

In 2010, total EU exports of tobacco products (cigarettes, cigars, cheroots, 

cigarillos and so on) to other countries was approximately 55,000 tons. In 2010, 

Bulgaria (13,229 tonnes) and Greece (11,272 tonnes) were the two countries from 

which the largest volume of tobacco products was exported. France was third with 

8,063 tonnes (reconstituted tobacco excluded).

Table 10 summarises the total volume of EU exports of tobacco products to other 

countries.

Table 10. european union: Tobacco proDucT exporT by member sTaTe  
(2010, Tonnes) 
 counTry ciGars, cherooTs, ciGarillos anD ciGareTTes  

of Tobacco or of Tobacco subsTiTuTes

Total eu-27 members 55,373 100%

of which:

Bulgaria 13,229 23.9%

greece 11,272 20.4%

france 8,063 14.6%

The Netherlands 6,696 12.1%

Spain 5,077 9.2%

germany 4,077 7.4%

Romania 1,886 3.4%

Poland 1,745 3.2%

United Kingdom 1,091 2.0%

Belgium 1,021 1.8%

Cyprus 318 0.6%

luxembourg 237 0.4%

denmark 189 0.3%

Portugal 126 0.2%

Austria 94 0.2%

Sweden 81 0.1%

italy 79 0.1%

latvia 35 0.1%

Hungary 25 0.05%

lithuania 9 0.02%

Estonia 6 0.01%

malta 6 0.01%

finland 6 0.01%

ireland 4 0.01%

Czech Republic 1 0.00%

Source: Eurostat (member State data) – Advisory Committee for Tobacco

Regarding tobacco products as a whole, the EU trade balance (27 Member States) is 

thus always positive vis-à-vis the rest of the world.
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3.1 .  The Wholesale TraDe

In most cases, tobacco manufacturers do not put tobacco products directly into the 

market. Instead, tobacco products are sold and shipped by the tobacco industry in 

bulk quantities to distributors and wholesalers, who then re-sell them to the retail 

networks in the EU countries.

At a wholesale level, the distribution of goods creates a flow of goods through a 

network of warehouses, depots or platforms (e.g. Cash & Carry) that may be 

differently organised and operated depending on the EU Member State. The 

wholesale sub-sectors can be classified by the main category of goods (grocery, food 

and tobacco) in which the wholesalers of each EU country are mainly specialised.

The tobacco wholesale trade exists to supply the retail sector. Wholesale business 

consists in buying goods from manufacturers to have them stored and then handled 

in smaller quantity batches by professional re-sellers. It acts as a link between 

manufacturers and the retail Points of Sale (POS) system as a whole.

For this reason, the same attention given to tobacco manufacturing firms must be 

given to tobacco wholesale and retail enterprises, which account for a large share of 

total employment in the tobacco sector in many Member States.

In 2009, the total number of trade enterprises30 involved in tobacco wholesale 

as their main business amounted to approximately 2,830 units within the EU-27 

Member States and Norway (Eurostat – SBS). The highest number of wholesale 

enterprises was in Greece (EL) with 550 enterprises, Poland (PL) with 533 and 

Germany (DE) with 398.

As for jobs, there were nearly 46,000 people employed in the wholesaling of tobacco 

products. The greatest proportion of this labour force was located in Germany (DE), 

with 10,727 people, Poland (PL) with 6,719, and Bulgaria, with 3,524.

The value added derived from the wholesale trade of tobacco products in the EU 

was evaluated at € 4,315 million (2009)31. All the above-mentioned socio-economic 

variables are summarised in Table 11.

The highest value added levels generated by tobacco wholesaling activity have been 

recorded in Germany (DE), with € 1,289 million.

30 The enterprise is the smallest combination of legal units producing goods or services, which benefits 
from a certain degree of autonomy in decision-making for the allocation of its current resources. An 
enterprise carries out one or more activities at one or more locations. An enterprise may be a sole legal 
unit (Source: Eurostat).
31 No data available on Value Added from the Czech Republic, Denmark, Estonia and France.



Table 11. Wholesale of Tobacco proDucTs: The breakDoWn of some socio-economic 
variables, by counTry (eu anD norWay) (2009, uniT, million €)
counTry number of 

enTerprises
number of persons 

employeD
value aDDeD aT 

facTor cosT

eu-27 members (*) 2,823 45,900 4,315

of which:

greece (^) 550 2,500 n.a.

Poland 533 6,719 185

germany 398 10,727 1,289

Portugal 270 1,795 192

Bulgaria 237 3,524 42

Belgium 123 1,117 253

Romania 114 2,628 177

ireland (^) 89 n.a. n.a.

italy 87 1,104 207

United Kingdom 72 670 110

Sweden 67 484 47

The Netherlands 60 1,885 n.a.

Spain 51 2,117 292

Czech Republic (^) 31 2,100 n.a.

Hungary 25 1,601 44

Cyprus 20 227 22

latvia 17 193 0.2

Slovakia 16 971 36

luxembourg 13 199 26

finland 12 190 16

Austria 11 279 29

denmark (°) 10 n.a. n.a.

Estonia (°°) 6 342 n.a.

Slovenia 5 194 17

lithuania (°°°) 5 193 12

france (§) 1 650 n.a.

efTa countries    

of which:

Norway 11 270 40

(*) data only partially available for Czech Republic, greece, Estonia, denmark, france, ireland and The Netherlands. malta excluded from the list of 
countries. (^) Pmi estimate for 2012. (°) Pmi 2010. (°°) Source: Krediidinfo database. (°°°) in 2010, 39 wholesale licenses issued (Source:ministry of 
finance). (§) Altadis 2010 (Adf).
Source: Eurostat (SBS).

The remaining share of the EU value added at factor cost is fairly equally balanced 

among the other Member States. Second place in the European ranking is occupied 

by Spain (ES) with € 292 million whilst Belgium (BE) comes third with € 253 million 

(Chart 9).

As for the distributive trade (wholesale and retail), official statistical data in the EU 

does not fully reflect the complexity of this stage of the tobacco sector. To gain 

a better understanding of such an important industry, the number of European 

tobacco wholesalers has been empirically checked by seeking information from the 

European trade associations of each Member State.

Moreover, in the EU countries where tobacco products are traded at the wholesale 

level by a sole distributor, the structure of the network of local retail units involved 

in the distribution of tobacco products and the related employment figures was 

verified through those distributors. Furthermore, the European Tobacco Wholesaler 

Association (ETV) provided in-depth data on the tobacco wholesale structure 
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and the operating companies therein. Chart 10 summarises the total number of 

wholesalers operating at the tobacco wholesale level in each of the 27 EU countries 

(Hungary was excluded due to lack of available data).

charT 9. The Wholesale TraDe in Tobacco proDucTs: value aDDeD by member sTaTe (*)  
(2009, million €)
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(*) No data available for the Czech Republic, denmark, Estonia and france.
Source: Eurostat (SBS)

charT 10. Tobacco Wholesalers in The eu-27 member sTaTes, breakDoWn by counTry 
(2010, uniT)
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Note to the Chart 10: the estimate for Poland is 1.100 tobacco wholesalers (Source: Philip morris international). Hungary: not available (n.a.)
Source: ETV.

There were 3,910 wholesalers of tobacco products. The figure also includes all those 

trade firms which distribute the product through the Cash & Carry (C&C) system. 

In detail, the highest number of wholesalers was located in Poland (PL), with 1,673 

3.  diSTRiBUTiVE TRAdE: WHOlESAlE ANd RETAil
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units. Poland is followed by Romania (RO) with 386 units and the United Kingdom 

(UK) with 320 tobacco wholesalers. As far as the added value of the above mentioned 

wholesale enterprises is concerned, this in part differs significantly due to a varying 

level of efficiency in the wholesale trade, which also depends on the various specific 

logistics patterns in each of the 27 EU Member States.

As for the distribution structure, the EU’s official statistical data on the tobacco 

distribution trade (wholesale and retail) does not clearly reflect the complexity of 

this sector. To have a better understanding of the real wholesale structure, the study 

focussed on markets where tobacco products are distributed nationally by a sole 

distributor. This made it possible to assess the real structure of the network of local 

units and the varying impact on overall employment levels in the Member States.

Even though in these Member States there is a distribution system monopoly (i.e. 

a sole distributor), different sorts of tobacco products are traded. In some countries 

(e.g. Italy), the distribution of tobacco products from the firm to retailers is based on 

the involvement of wholesale depots which act as logistics facilities for the points of 

sale (tobacconists). In other countries (e.g. Spain), tobacconists are accustomed to 

purchasing tobacco products directly from a C&C.

Generally, a centralised distribution system provides for an efficient distribution 

channel hence an evaluation of employment levels in the tobacco wholesale industry 

may be accurately undertaken. Table 12 summarises wholesale data referring to the 

EU countries where the tobacco wholesale distribution network is under the control 

of a sole distributor.

Table 12. Tobacco Wholesale channels: sole DisTribuTor (2010, uniTs)
sole DisTribuTor counTry Wholesale sTrucTures channel coveraGe

Altadis (Adf) france 30(°) C & C 100.0%

logista italy 247 depot 100.0%

logista Spain 56 C & C 100.0%

Swedish match Sweden 63 C & C included 100.0%

(°) Adf also uses 8 logistics platforms to carry out distribution 
Source: Nomisma, logista, SCB: Statistical Centralbyrån (Statistics Sweden)

3.2.  The reTail TraDe 

The same considerations applying to the tobacco wholesale also hold true for the 

POS retail network through which tobacco products are sold to consumers. Even 

though official data by Eurostat provides the most important source of information 

for analysing the tobacco distribution trade network, data on POS was validated with 

data for the corresponding national trade associations where available to increase 

this study’s accuracy. The described method of analysis provided the certainty of 

an accurate evaluation of the real economic importance of the retail network for 

tobacco products.

In the same way as the wholesale trade, the tobacco retailers’ network also varies 

greatly across the EU. In all these markets wholesalers supply a nationwide network 

of retail outlets which involve, for instance, petrol stations and convenience stores, 

discounters, hypermarkets and supermarkets, hotels, restaurant chains and catering 
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services. Even though these outlets may have particular national characteristics in 

each of the EU Member States, the main type of retail is food/grocery shops where 

tobacco products can be sold directly to consumers; these include the following:

• Convenience stores: small, independently owned shops or chains of shops with 

a self-service line of high-convenience items. Long opening hours, providing easy 

access to consumers.

• Food stores (Smkt/Hmkt): large stores, usually part of a chain that sells food 

and other household items. Supermarkets have self-service grocery lines of 

goods generating large sales volumes, distinguishing them from grocery stores. 

A hypermarket is a very large food and general merchandise store with a much 

greater selling surface area than supermarkets.

• Grocery stores: small, privately owned grocery (foods and non-food goods) 

stores.

• Kiosks: single outlets which typically sell newspapers/magazines and tobacco 

products.

• Petrol/Gas Stations: chains or independently owned stations that usually offer 

ready-to-eat products and beverages. They are located near motorways and major 

roads, often operating long hours.

• HoReCa: every type of Hotel, Restaurant and Catering service outlet.

Eurostat has estimated that in the EU, the added value for retail in 2009 amounted 

to € 4,294 milllion (Eurostat). It is difficult to verify this figure. However the tobacco 

retail sector creates employment. For this reason the structure of the retail trade has 

been analysed. In all the Member States, tobacco products are a very common retail 

item and the frequency with which consumers purchase them has a direct impact 

on firms’ overall sales. In some countries (e.g. France, Italy and Spain), tobacconists 

need a license to operate. As well as in the manufacturing industry, the way in 

which the tobacco distribution system is integrated into the retailing network 

provides jobs opportunities. In order to provide for a comprehensive picture of job 

impacts at retail validated data specific to EU retail shop networks is key. Table 13 

summarises the data referring to the countries (EU Member States and Iceland) 

where the tobacco distribution system is under the control of a sole distributor.

Table 13. The Tobacco reTail DisTribuTion channels in The counTries WiTh a DisTribuTion 
sysTem baseD on a sole Wholesaler (2010, uniTs)
counTry 
WiTh a sole 
DisTribuTor

TobacconisTs
(specialiseD 

shops)

oTher 
seconDary 
ouTleTs (°)

     ToTal

france(*) 27,398 - 27,398

italy 56,071 13,501 69,572

Spain 13,505 134,894      148,399
oTher 
reTail 

ouTleTs

of 
Which:

kiosk peTrol/
convenience

fooD & 
Grocery

horeca & 
oThers

ToTal

Sweden 1,500 9,199 2,500 2,000 3,432 1,267 10,699

iceland - 475  106 160 136 73 475

(°) Snack bars, restaurants, hotels, camping, discos, etc. (*) france has been credited with 65,000 secondary outlets (imperial Tobacco group – 
2008) but the figure has not been validated.
Source: CEdT (fR), UAEE (ES), AAmS (iT), SvdH and Svensk Servicehandel (SE).
Philip morris international (Pmi) estimates for iceland
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The same kind of analysis concerns the market where wholesale is based on a 

network of several wholesalers or on a mix of channels: wholesale and direct selling 

(Table 14 and Table 15)

Table 14. The Tobacco reTail DisTribuTion channels in The counTries WiTh a DisTribuTion 
sysTem baseD on more Wholesalers (2010, uniTs) 
counTry WiTh 
Wholesalers

TobacconisTs 
(specialiseD 

shops) (a)

oTher 
reTail 

ouTleTs (b)

of 
Which:

kiosk peTrol/
convenience

fooD & 
Grocery

horeca & 
oThers

ToTal
 (a+b)

Austria 2,761 4,226 - - 2,961 1,265 6,987

Belgium 3,422 8,485  - 1,685 6,000 800 11,907

denmark (°) 65 9,429  1,923 804 3,102 3,600 9,494

greece 9,160 24,622 - 15,514 - 9,108 33,782

germany 28,450 63,900 - 13,400 50,500 - 92,350

malta 36 968  - 146 599 223 1,004

The Netherlands 2,000 6,400 - - 6,400 - 8,400

Poland 20,724 119,276 - - - - 140,000

Portugal 4,450 19,050  - 1,150 - 17,900 23,500

Slovak Rep. 640 20,250  1,900 730 7,850 9,770 20,890

(°) Skjold Burne included.
Source: mvg (AT), PiH (Pl) NSO (Nl) UNiZO (BE), WETB (dE), dANSK ERHVERV and dSK (dK) and ZOCR (SK)
Philip morris international (Pmi) estimates for greece (validated by CEdT) malta, Portugal and Belgium, except (f&g)

Table 15. The Tobacco reTail DisTribuTion channels in The counTries WiTh a mixeD 
DisTribuTion sysTem (2010, uniTs)
counTry WiTh a 
mixeD DisTribuTive 
TraDe

TobacconisTs/
kiosk

peTrol/
convenience

fooD Grocery horeca & 
oThers

ToTal

Bulgaria 1,372 700 820 14,209 4,935 22,036

Cyprus 137 1,998 0 432 547 3,114

Czech Rep. 8,519 2,397 2,229 14,875 35,068 63,088

Estonia ----------------420------------------ -------------1,270------- 1,760 3,450

finland 447 479 3,923 4,249 9,098

Hungary 0 1,398 3,540 2,642 34,855 42,435

ireland 0 0 0 4,000 6,500 10,500

latvia 817 571 429 2,737 957 5,511

liechtenstein - - - - - -

lithuania 986 561 1,005 3,470 2,945 8,967

luxemburg - - - - - 1,594

Norway 1,156 1,371 2,244 1,320 1,517 7,608

Romania 3,130 1,330 856 70,923 5,575 81,814

Slovenia 144 471 603 2,101 280 3,599

UK 0 48,164 6,959 0 40,647 95,770
Source: CEdT (iE), Nielsen (Bg, HU, lT,RO), SO of Slovenia, HdS retail/RElAy (CZ), iNCOmA gfK, s.r.o. (CZ), Estonian Traders’ Association (EE), 
finnish grocery Trade Association (fi). Philip morris international (Pmi) estimates for Cyprus, Norway, the UK and CZ (only for Petrol, grocery and 
HoReCa).

POS for tobacco products throughout European retailing systems can vary widely 

from country to country. They are usually influenced by specific individual market 

dynamics and characteristics. Tables 14 and 15 reflect these differences while Chart 

11 summarises the final results of this survey.

In 2010, there were an estimated 955,358 POS selling tobacco products in the 

EU-27 Member States and 8,083 in the EFTA countries (Iceland, Lichtenstein and 

Norway, excluding Switzerland), making a total of 963,441 POS32. The existence 

32 In Spain (ES) and Italy (IT) the total included secondary POS.
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of just over 85% of these (85.2%) has been validated by national trade associations 

or other private bodies (Nielsen, Gfk and so on), which professionally update 

statistical retail sector databases in the EU countries.

charT 11. ToTal Tobacco poinTs of sale, by counTry (eu member sTaTes anD efTa): The resulTs 
of The survey (2010, uniT)

0 30,000 60,000 90,000 120,000 150,000

IS
MT
LU
CY
EE
SI
LV
AT

NO
NL
LT
FI

DK
IE
SE
BE
SK
BG
PT
FR
EL

HU
CZ
IT

RO
DE
UK
PL
ES

.

140,000
148,399

6,987

95,770

475
1,004
1,594
3,114
3,450
3,599

5,511

92,350
81,814

69,572
63,088

42,435
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Note to the Chart 11: estimate for Poland is 134,000 units (Source: Philip morris international)
Source: CEdT, European Tobacco Association, National Trade Associations, Nielsen, iNCOmA/gfK, Country Statistical Offices and Philip morris 
international (Pmi)

An analysis of specialised shops selling tobacco products (tobacconists) has 

highlighted the high number of jobs in this sector33. It has been estimated that in six 

EU countries the total number of tobacconists stands at 120,000, with an average 

workforce of 2.1 persons per shop, generating a total of nearly 244,000 jobs. The 

analysis did not take into account total employment generated through outlets 

that do not predominately sell tobacco products due to the difficulty of finding an 

average figure for those directly working in retail sales of tobacco products in each 

Member State.

Even though the selling of tobacco products is done mainly through POS, in many 

EU Member States it is possible for consumers to buy cigarettes in a self–service 

form from vending machines which are supplied by tobacco wholesalers. The sale 

of tobacco goods through vending machines is regulated differently in the various 

EU Member States. In most countries, there are stringent conditions regulating 

the installation of tobacco vending machines (i.e. age verification systems) and in 

some countries, sales of tobacco products through vending machines is banned.

In 2010, the total number of vending machines in the EU-27 Member States 

33 Source: CEDT (Confédération Européenne Détaillant du Tabac). According to the European 
Retailers Association the number of tobacco specialized shop in the EU were 230,000 (January 2012)
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stood at 671,850 in the 14 countries of the EU where they are not banned.

Table 16 summarises the situation with regard to vending machines, offering an 

updated list of EU markets where vending machines are not banned and the age 

restriction on the sale of tobacco products sold via these machines.

Table 16. venDinG machines: breakDoWn, by counTry, in The eu-27 members sTaTes  
(2010, uniTs)
counTry venDinG machines (number) markeT share (% on ToTal sales)

germany 380,000 12.0%

Spain 175,000 42.5%

Portugal 61,000 50.0%

The Netherlands 16,400 10.0%

italy 13,850 7.0%

Belgium 12,300 8.9%

Austria 6,000 6.5%

Czech Republic 4,000 2.8%

malta 2,400 65.0%

luxembourg 900 1.5%

Total EU 671,850  

Source: ETV

Regarding the economic analysis of the market share for vending machines, it is 

interesting to note the market share of vending machines in the tobacco retail sector 

in some EU countries: in Malta (MT) and Portugal (PT) vending machines account 

for, respectively, 65% and 50% of total tobacco sold to consumers. (Chart 12).

charT 12. markeT share for venDinG machines in The eu, breakDoWn by member sTaTes  
(2010, uniT) 
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The production and sales of tobacco products generate not only employment, 

but also economic revenue for governments of all the Member States. Tobacco 

is subject to excise duty and VAT (Value Added Tax). In 2010, total excise duty 

amounted to a total of € 77,756 million and VAT to € 21,005 million, making total 

government revenue of € 98,760 million. Table 17 shows the breakdown of all 

revenues in the EU-27 Member States.

Table 17. Tobacco proDucTs: GovernmenT revenue from TaxaTion(*), by member sTaTe  
(2010, million €) 
counTry revenue from excise revenue from vaT ToTal Tax revenue

eu-27 members 77,755.6 21,004.7 98,760.3

of which:

germany 13,477.6 3,479.2 16,956.8

italy 10,621.5 2,974.2 13,595.7

france 10,358.7 2,588.0 12,946.7

United Kingdom 10,152.6 2,364.0 12,516.6

Spain 8,023.2 1,913.5 9,936.7

Poland 4,249.7 1,464.6 5,714.2

greece 2,913.0 762.8 3,675.7

Netherlands 2,407.0 675.7 3,082.7

Belgium 1,986.8 615.3 2,602.1

Czech Republic 1,615.7 501.9 2,117.6

Austria 1,502.0 443.6 1,945.6

Portugal 1,428.7 471.7 1,900.4

Romania 1,345.3 485.3 1,830.6

denmark 1,105.0 370.8 1,475.8

ireland 1,159.6 303.5 1,463.1

Hungary 924.4 302.9 1,227.3

Sweden 852.0 313.4 1,165.3

Bulgaria 777.3 220.1 997.4

finland 691.1 190.7 881.8

Slovakia 610.1 163.3 773.3

luxembourg 488.4 128.3 616.7

Slovenia 391.0 108.4 499.4

Cyprus 198.7 42.3 241.0

lithuania 162.2 46.8 209.0

latvia 129.7 35.3 165.0

Estonia 114.7 22.7 137.4

malta 70.0 16.4 86.4

(*) The figures are provided by the EU Commission.
Source: Eurostat (dg Taxud)

The structure and rates of excise duties applied to cigarettes and other manufactured 

tobacco products in each EU Member State are not the same. The current EU 

framework for taxation on tobacco products provides a common overall structure for 
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excise duty on tobacco as well as minimum rate levels, above which Member States 

can fix their national rates. Further economic revenues for the EU governments in 

EU Member States derive from import duties on raw tobaccos and finished tobacco 

products (Table 18 and Table 19).

Table 18.Tobacco: GovernmenT revenue from raW Tobacco imporT DuTy, by varieTy anD 
member sTaTe (2010, million €)
 liGhT air 

cureD
sun cureD Dark aireD flue cureD oTher 

Tobaccos
ToTal

eu-27 members 27.9 9.2 2.5 55.5 5.2 100.4

of which:

germany 11.0 2.3 0.3 16.6 0.4 30.6

The Netherlands 6.7 1.1 0.5 11.2 1.9 21.5

Belgium 2.5 0.6 0.3 4.2 1.0 8.6

United Kingdom 1.2 0.1 0.0 6.4 0.2 7.8

Poland 1.4 0.7 0.1 3.9 0.0 6.1

Spain 0.6 0.3 0.9 1.5 1.1 4.4

france 0.5 0.6 0.1 2.6 0.0 3.8

greece 0.7 0.6 0.0 2.4 0.0 3.6

Bulgaria 0.6 1.5 0.0 1.0 0.0 3.0

lithuania 0.9 0.2 0.0 0.8 0.0 1.9

Romania 0.7 0.3 0.0 1.4 0.0 2.4

Czech Republic 0.2 0.4 0.0 0.6 0.0 1.2

denmark 0.2 0.1 0.1 1.3 0.1 1.7

italy 0.5 0.3 0.0 0.6 0.3 1.7

Austria 0.1 0.1 0.0 0.4 0.0 0.6

Hungary 0.1 0.1 0.0 0.4 0.0 0.5

Sweden 0.0 0.0 0.3 0.0 0.1 0.4

Portugal 0.1 0.0 0.0 0.2 0.0 0.3

ireland 0.0 0.0 0.0 0.0 0.0 0.0

Estonia 0.0 0.0 0.0 0.0 0.0 0.0

Cyprus 0.0 0.0 0.0 0.0 0.0 0.0

latvia 0.0 0.0 0.0 0.0 0.0 0.0

luxembourg 0.0 0.0 0.0 0.0 0.0 0.0

malta 0.0 0.0 0.0 0.0 0.0 0.0

Slovenia 0.0 0.0 0.0 0.0 0.0 0.0

Slovakia 0.0 0.0 0.0 0.0 0.0 0.0

finland 0.0 0.0 0.0 0.0 0.0 0.0

Source: Eurostat (dg Taxud)
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Table 19. Tobacco: GovernmenT revenues from DuTies on manufacTureD Tobacco imporTs, 
by member sTaTe (2010, million €)
 ciGars, cherooTs anD ciGarillos 

conTaininG Tobacco
ciGareTTes conTaininG Tobacco 

(oTher)
ToTal

eu-27 members 31.9 12.4 44.3

of which:

Spain 11.1 2.4 13.6

germany 6.6 4.2 10.8

Belgium 5.0 0.2 5.2

france 1.0 1.0 2.0

Czech Republic 0.4 1.4 1.8

The Netherlands 1.4 0.3 1.8

lithuania 1.3 0.1 1.4

Cyprus 1.2 0.0 1.2

italy 0.8 0.2 1.0

Slovenia 0.0 1.0 1.0

Sweden 0.2 0.6 0.9

United Kingdom 0.8 0.0 0.8

Portugal 0.4 0.0 0.5

Romania 0.1 0.4 0.5

Poland 0.2 0.2 0.4

Austria 0.2 0.1 0.3

greece 0.2 0.1 0.3

Bulgaria 0.2 0.0 0.2

Slovakia 0.2 0.0 0.2

Estonia 0.1 0.0 0.1

ireland 0.1 0.0 0.1

malta 0.1 0.0 0.1

denmark 0.0 0.0 0.0

finland 0.0 0.0 0.0

Hungary 0.0 0.0 0.0

latvia 0.0 0.0 0.0

luxembourg 0.0 0.0 0.0

Source: Eurostat (dg Taxud)

4.  TAxATiON
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5. illiCiT TRAdE

The high level of tax yields on tobacco products makes them a lucrative trade for 

smugglers and counterfeiters. All over the world, the tobacco market has a dual 

nature: it includes a legal, highly regulated trade and an illegal unregulated 

trade. The illicit trade represents an important cause of lost revenue for EU Member 

States. In 2009, revenue losses due to illicit trade amounted to nearly € 10,000 million34. 

In 2010, it was estimated35 that the annual consumption of illicit cigarettes in the 

EU totalled 64.2 billion units, or approximately 10% of total cigarette consumption 

in the EU. The illegal cigarette market in the EU is larger than the entire legal 

markets of France, Finland and Ireland combined. This means that there is a 

very real risk of increased crime in Member States, as profits from the illicit trade 

are often used to fuel other illegal activities: drugs and weapons smuggling, human 

trafficking and terrorist activities36. Chart 13 summarises the main countries of 

destination of contraband and counterfeited cigarettes.

charT 13. conTrabanD & counTerfeiT by DesTinaTion counTries  
(2010, billions of pieces) 
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34 EC Press Release IP/10/1179, Brussels, 27/09/2010
35 KPMG International 2010, Star Report 
36 TRANSCRIME: Round Table on Proofing EU Regulation against the illicit Trade in Tobacco Products 
– Final Report, Milan, 17/05/2011.



In the coming years, there is a very real risk of a further growth in the counterfeiting 

of and illicit trade in cigarettes. A large proportion of cigarettes entering the EU 

illegally are not established or counterfeited brands but are increasingly new brands 

not sold legally in certain destination markets. Particularly, the growth of so-called 

“illicit whites” is to be considered a real threat for legitimate government treasuries, 

society in general and the lawful tobacco trade. These cigarettes are marketed on 

price and typically produced legally but intended for smuggling into countries where 

there is no prior legal market for them. An example of this is the “Jin Ling” brand, 

manufactured outside the EU but the second most seized illegal brand within the 

EU in 200837.

The fight against the illicit trade in tobacco products is a fundamental challenge 

to the correct functioning of the internal market and solving such a great problem 

involves not only the tobacco industry, but also regulators and enforcement agencies. 

Moreover, as stated by the WHO “Illicit trade in tobacco products contributes to 

tobacco consumption – and higher rates of tobacco related disease and death – by 

making tobacco products available more cheaply, with particular effects on price 

sensitive young people”38.

37 “The Illicit Trade in Tobacco Products and How to Tackle It” from OLAF, ITC Conference, November 
2009.
38 http://www.fctc.org/index.php?option=com_content&view=article&id=109&Itemid=120
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6. fiNAl CONSidERATiONS

The field analysis demonstrates that a large number of different types of enterprises 

are involved in the tobacco sector, and their impact on the European economy is 

much greater than it may appear at first glance. Particularly for the trade sector it 

can be assumed that the majority of enterprises fall into the category of SMEs.

With regard to employment, the results of the analysis lead us to estimate that 

tobacco-related activities in the EU provide employment for up to 1.4 million people. 

Nearly 400,000 jobs are in agriculture (farmers, full time and seasonal workers and 

their family members) and about 10,000 workers are involved in the first processing 

of leaf tobacco. Also, 50,000 workers are directly involved in the manufacturing 

industry and 45,900 in the wholesale network. Finally, almost 956,000 jobs are 

provided by the retail trade system39 (Chart 14).

charT 14. Jobs in The Tobacco secTor in The eu-27 member sTaTes (2010)

Total
1,458,022

Agriculture labour  force
396,450

First processing workforce
9,976 

Employed in manufacturing
50,338 

Employed in the wholesale trade
45,900

Retail trade pos 
955,358

Source: Nomisma on tobacco and trade associations’ data

Moreover, the sum does not take into account the jobs created in other industries 

directly or indirectly related to tobacco during the first processing and manufacturing 

stages. 

39 Rough estimates – the number of average workers per single shop can only be estimated for 
tobacconists.
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Government tax revenues collected by EU Member States in 2010 amounted to 

some € 98,760 million, a figure that is derived by adding € 77,755 million excise 

duties and € 21,004 million VAT (Value added tax) (Chart 15).

charT 15. GovernmenT revenues from TaxaTion of Tobacco proDucTs  
(2010, million €) 

Import duty 
on unmanufactured 
tobaccos and other 
tobacco products
144.3; 0.1%

Government revenues 
from VAT
21,004; 21,2%

Government revenues 
from excise
77,755; 78,6%

Source: Nomisma on Eurostat (TAxUd)

charT 16. reTail value of The Tobacco secTor (Tobacco proDucTion, 
manufacTure, TraDe anD GovernmenT revenues) (2010, 2009 for Wholesale 
anD reTail value aDDeD, million €)

Retail value
121,440 Mio

Raw tobacco
560 Mio

Value added (first processing) 
149 Mio

Manufactured production sold 
13,218 Mio

Governments revenues from excise duties
 77,755 Mio 

Value added (wholesale)
4,315 Mio 

Value added (retail)
4,294 Mio

Government revenues from VAT
 21,004 Mio 

(*) duties on import of unmanufactured tobacco and tobacco products included.
Source: Nomisma on Eurostat and direct survey
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In addition, another € 144.3 million in import duties on raw tobacco and tobacco 

product imports from third countries must be taken into account.

It is also important to assess the importance of value added in the tobacco sector 

because it represents the economic indicator which summarises two important 

socio-economic values: the Gross Operating Surplus and labour costs.

The Gross Operating Surplus is a rough indicator of the earnings of a limited 

company/corporation, while the costs of labour (primarily based on salaries and 

wages) is, in its turn, an indicator of the positive economic impact on the economic 

system specific to the tobacco trade.

Chart 16 represents a summary of the economic impact of the distribution of 

tobacco products on both private entities, through the payment of wages, salaries 

and company revenues and on public institutions, through payment of taxes.

6.  fiNAl CONSidERATiONS
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ANNExES 

Glossary 

Bn: billion (one thousand million)

EFTA (four countries): Iceland (IS), Liechtenstein (LS), Norway (NO) and 

Switzerland (CH)

Employed: all persons aged ≥15 who work for pay or profit. Family workers are 

included.

Enterprise: the smallest combination of legal unit, which benefits from autonomy 

in decision-making or from the allocation of its current resources. An enterprise 

may be a sole legal unit. An enterprise carries out one or more activities at one or 

more locations (local unit). 

EU-27 Member States: Austria (AT), Belgium (BE), Bulgaria (BG), Cyprus (CY), 

the Czech Republic (CZ), Denmark (DK), Estonia (EE), Finland (FI), France (FR), 

Germany (DE), Greece (EL), Hungary (HU), Ireland (IE), Italy (IT), Latvia (LV), 

Lithuania (LT), Luxembourg (LU), Malta (MT), the Netherlands (NL), Poland (PL), 

Portugal (PT), Romania (RO), Slovakia (SK), Slovenia (SI), Spain (ES), Sweden (SE) 

and the United Kingdom (UK).

Excise duty: tax levied on specific kinds of goods, typically alcoholic beverages, 

tobacco and fuels. The excise on tobacco depends on both value of the goods and 

on volume (ad valorem + specific components). 

Government fiscal revenues: amount of money received by the national 

governments from outside through the taxation of tobacco products.

Labour force: all persons who fulfil the requirements to be included among the 

employed or self – employed in the active population.

Local unit: enterprise or part thereof situated in a geographically identified place.

Million: one thousand thousands.

Purchases of goods and services: the value of all goods and services purchased for 

resale or consumption in the production process, excluding capital goods. It refers 

to externally bought products and services.

Processing: collective name for all those physical changes which tobacco leaves 

undergo from the moment they are delivered to the stemmer up to the completion 

of the cut blend.

Production value: the amount produced by a farm, based on sales, including 

changes in stocks and the resale of goods and services.

Raw tobacco: the broad-leafed plants of tobacco or the dried and cured leaves of 

such plants.

Tobacco curing: the process of drying freshly harvested tobacco leaves.



Turnover: market sales of goods or services supplied to third parties, by a firm. It 

includes all duties and taxes on the goods or services invoiced by the firm with the 

exception of the VAT invoiced by the unit vis-à-vis its customer.

Value added at basic prices: represents the value added by the various factor 

inputs in the operating activities of the unit concerned.

Value added at factor costs: the gross income from operating activities after 

adjusting for operating subsidies and indirect taxes.

VAT – Value added tax

Vending machine: appliance that takes cash in payment for packets of cigarettes. 

Access to tobacco vending machines is restricted in many countries through the age 

verification of the purchaser via a bank card, driver’s license or ID card.

conTacT informaTion 40

CECCM – Confederation of European Community Cigarette Manufacturers

British American Tobacco, Imperial Tobacco Group, JT International, Cimabel (BE), 

Tobaksindustrien (DK), TEA – Estonian Tobacco association (EE), FTIF – Finnish 

Tobacco Industries’` Federation (FI), DZV – Deutscher Zigarettenverband (DE), ESKEE 

– Hellenic Association of European Tobacco Companies (EL), ITMAC Irish Tobacco 

Manufacturers’ Advisory Committee (IE), STS – Latvian Tobacco manufacturers’ 

Association (LV) (Scandinavian Tobacco SIA), NGTA – Lithuanian National 

Tobacco Manufacturers’ Association (LT), SSI – Stichting Sigarettenindustrie (NL), 

AET – Asociacion Espanola De Tabaco (ES), STMA Swedish Tobacco Manufacturers 

Association (SE) and TMA – Tobacco Manufacturers’ Association (UK).

CEDT – Confédération Européenne Distributeur de Tabac – (Members of the 

Working Group).

Monopolverwaltung GmbH (AT), Wirtschaftskammer Österreich – die 

Tabaktrafikanten (WKO) (AT), Verband der Cigarren und Pfeifenchandler (VCPÖ) 

(AT), Prodipresse, Association of Independant Newsagents in Wallonia and 

Brussels (BE), VFP – Vlaamse Federatie von persverkorpers (BE), Confédération de 

Buralistes de France (FR), Bundesverband des Tabakwaren – Einzelhandels (BTWE) 

(DE), Medien Marketing Meinsen (DE), Mittelständische Unternehmen der 

Tabakwirtschaft (DE), ERMURI Einkaufsverband (DE), Federation of Professional 

Rentner Kiosk and Tobacconists of Greece (EL), Convenience Stores and 

Newsagent Association (CSNA) (IE), FIT – Federazione Italiana Tabaccai (IT), NSO 

– Brancheorganistie voor de tabakshandel (NL), Poska Izba Handlu (PL), Union 

de Asociaciones de Estangueros de Espana (ES) and National Federation of Retail 

Newsagents (UK).

ECMA – European Cigar Manufacturers’ Association

Agio Cigars (NL, BE), Altadis (ES, FR), Arnold André (DE), BAT (BE), Burger Söhne 

(CH), Canariense de Tabacos (ES – Canary Islands), Dannemann (DE), Davidoff 

40 The associations listed have provided Nomisma with data for statistical purposes and have not been 
involved in the drafting of this document. Nomisma is responsible for the contents and the points of 
view expressed are those of Nomisma.
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ANNExES

(CH), De Olifant (NL), ECMI (IE), Imperial Tobacco (UK), J. Cortès Cigars (BE), JT 

International (UK, AT), MST (IT), Ritmeester Cigars (NL), Scandinavian Tobacco 

Group (NL, DK, BE), Swedish Match Cigars (NL, BE), Tabak-Haus Dingelstädt 

(DE), Verellen (BE), Wörmann & Scholle (DE), Asociacion Empresarial del Tabaco 

(ES), Association des Fournisseurs de Cigares en France (FR), Bundesverband 

der Zigarrenindustrie (DE), Fecibel (BE), Nederlandse Vereniging voor de 

Sigarenindustrie (NL), The Imported Tobacco Products Advisory Council (UK) and 

Tobaksindustrien (DK).

ETV – Europäischer Tabakwaren-Großhandels-Verband a.k.a. European Tobacco 

Wholesaler’s Association a.k.a. Association Européenne des Grossistes en Produits 

du Tabac.

FETRATAB – European Federation of Tobacco Processors

Fintab NV (BE), Alliance One Tobacco EOOD (BG), Trakia TPabak EOOD (BG), 

Socotab Bulgaria EOOD (BG), UCAPT – Union des Coopératives Agricoles des 

Planteur de Tabac (FR), Alliance One Rotag AG (DE), HATPI – Hellenic Association 

of Tobacco Processing Industries (EL), Universal Leaf Tobacco Magyarorszàg Zrt 

(HU), APTI – Associazione Professionale Trasformatori Tabacchi Italiani (IT), 

Universal Leaf Tobacco Poland Sp.z o.o. (PL) Philip Morris Tobacco Poland Sp.z 

o.o. (PL), ANETAB – Asociaciòn Nacional de Empresas Transformadoras de Tabaco 

– (ES).

LOGISTA – Leading logistics group with a widespread presence in the EU

UNITAB – The European Association of Tobacco Growers

TraDe associaTions lisT

CBL – Central Bureau Levensmiddelenhandel (Dutch Retail Association) (NL), 

DANSK ERHVERV (DK), DSK (Danish Grocers’ Association) (DK), Eesti 

Kaupmeeste Liit (Estonian Traders’ Association) (EE), FGTA (The Finnish 

Grocery Trade Association) (FI), HDS retail/RELAY (CZ), LVRA – Lietuvos 

viešbučių ir restoranų asociacija (Lithuanian Association of Hotel and Restaurants), 

NSO – Brancheorganisatie voor de tabaksdetailhandel (NL), UAEE – Unión de 

Asociaciones de Estanqueros de España (ES), PIH – Polska Izba Handlu (Polish 

Chamber of Trade) (PL), SvDH – Svensk Dagligvaruhandel (Swedish Grocery 

Trade) (SE), Svensk Servicehandel & Fast Food (Swedish Convenience Trade & 

Fast Food) (SE), UNIZO – Unie van Zelfstandige Ondernemers (BE), ZOCR SR – 

Zväz obchodu a cestovného ruchu SR (Trade and Tourism Association) (SK).

and the Statistical Office of the Republic of Slovenia.

Other sources of information and data: AAMS, AC Nielsen, DELFI 

MarknadsPartner AB, INCOMA GfK s.r.o. and USDA (United States Department 

of Agriculture).












